
Social Media Posts 

So now you've created your key emails, we're going to create your key social posts, because you're on a 
roll. You've been flexing that copy muscle and it's actually really easy to chunk down some of the things 
you've already created into smaller posts. So you've created 11 emails so far about warming people up for 
your actual live events. The event emails and the conversion week. So two weeks before your welcome 
week, you're going to create some more posts.  

Now, in this week, module five, we are just focused on the key posts. Because here's the truth. When 
you are actually in your launch, you're going to be putting out content every single day anyway. Some of 
these will be, hey, you missed this, we got the replay. Some of it will be talking about the content that's 
going live that day, maybe workshop two or three. But what I want you to focus on right now are taking 
what you've already done and turning it into smaller pieces of content.  

80% of your launch stress is going to be reduced by how you show up now. If you're consistently doing 
the work that is laid out in the programme, you're not going to have the stress in week 11 when you're 
actually in your launch event, because you've done the hard work now. So consistency plus patience 
equals results. And it's so true, if you're consistent now with the work that you're doing, your life is going 
to be so much easier. So it's time to craft your key social posts. So you want to do a sweep through all 
the emails you've created so far. And start to chunk them down into smaller posts. So the first one we're 
going to start off with is actually your main invitation, because this is the one that is going to be key, 
because if you're running paid ads, this is also going to form your most important ad, it's all about getting 
people into your event. 

Now, you may already have an idea, I'm going to share with you a couple of ideas that we've used in the 
past. Again, don't copy, model what we've done. But if you're stuck, use your invitation email as the 
foundation. So I love using emojis to highlight key parts of this, I'm going to show you in a minute how I 
use those. And remember, you're going to be sharing these throughout your whole launch. So if you're 
running apps, your social post that you create for your main invitation we'll also create as an ad, we'll also 
create an ad, and that ad will show all the way from the beginning of welcome week, all the way through 
to when you open cart. So you're always inviting people in. So this is a really important piece of content, 
your main invitation. So you don't need to create any graphics, you do not need to create any ads, all 
we're doing right now is creating the copy. And you can create a couple of versions if you want to. So 
yes, use your invitation email as a foundation, but the couple that I usually try and run is, the first one, 
let me show you this one, this is about the event.  

So my audience always really look forward to my events, whatever I do. And so a launch that I did in 
June of 2019 was around our two year anniversary. So it was about having a party, I wanted to have a 
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party, so we called it the Love To Launch Planathon Launch Planning Party. And that's what it was all 
about, so when I put out a post to my warm audience, it was look, Love To Launch is turning two, we're 
going to celebrate. And what better way to do that than planning your launch. You bring your best 
energy, and I'm going to teach you all my best strategies, 'cause life's too short to spend it on, then I 
listed out all the things that they didn't like right now. And I said, don't worry, because we do things 
differently and this is what you can look forward to. So I love that one, that one is on the left. If you 
scroll down you can see both of these examples there.   

Then the other one on the right is, I wanted to start off with the most frustrating thing I hear about 
launches, and I hear a lot of marketers saying things like launches are dead, insert snigger. And it's 
surprising how many times I hear that. And so I wanted to share that one because it's funny. But also it's 
because you're hearing this from marketers who are using fear based tactics to sell their own stuff, but 
they have changed and they have evolved. And my launch in January 2020 was all about the evolution 
of launches. So yes, some people say they're dead, they're not. They've had to change. And then I talk a 
little bit about the three workshops that I'm going to be covering. So two different styles.  

I encourage you to test out different things, but by creating the copy now, you're going to have so much 
less stress later on down the line.  

So if you're using Facebook, my top recommendation is to create these as draughts, and let me show 
you just how easy this is. You're going to go to Facebook, go to Publishing Tools. Click onto Draughts, 
create a new drafts. And then I'm going to put, warm up post 1. Once I've created my copy, I'm going to 
drop it into there. And then you'll see here, Save as Draft. And then my post is there, and it's all ready. 
Meaning, that all you need to do then is go back, add a call to action, maybe some dates and your image, 
and all those posts are ready to go. The reason I love using this, is because I can keep editing things. So 
let me edit this post. And so maybe it's here that I'm going to start adding emojis. Now, I'm using my 
Mac, so Control + Command + Space, opens up the emoji keyboard. But you can use whatever one 
you've got available to you on your machines. I use this, or you can copy and paste it in.  

I love to use these because it really breaks everything up, it highlights the key points, and when I finish 
editing, there we go. So that is again, it's in my draughts. So the way I find that is I go back to my 
Publishing Tools, back into Drafts, and that's all there. So that is not going to be on my page, when I 
want to publish it, I click on this. Click on the dropdown arrow in the bottom and press Publish or I can 
Schedule it. So you can actually schedule all of these in advance later on down the line. So super super 
easy to create all of those posts in advance. And I also want you to then create the key posts. So all of 
your key events that you've got and created content for, chunk down those emails into shorter social 
media posts.  

Now remember, some of these will be public and some of these will be private. And what I mean by that, 
is some of the emails that you've created are going to go out to your whole list or to your social media, 
sorry, to your whole list or to your launch list. So for example, your mid-launch booster, that's only 
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going to go out to people who've signed up for your launch, so you don't need to create this as a public 
post. But the we start today email, you could send that out to your launch list and to your master list. So 
it's all about turning those key posts into the key social media posts. So for that one in particular, telling 
people you're starting today. You could create a post maybe for your group and then a post maybe for 
your public social media. So just be mindful that you're going to have different posts for different 
audiences. Public, so that's to your master list and to the general public on social media. And then to 
people who've signed up for your event. So those people might be in a private Facebook group.  

The more you create in advance, the easier your launch is going to be. Also means if anything goes 
wrong, you can get someone to post these for you, you can schedule them. But by having the key posts 
done, it's going to remove so much stress, but also means that the key things are done. So key posts 
need to be done for all of the ones you've done so far. Two weeks before your welcome week, you're 
going to create some more posts. But now, we're just focused on the key.  

Now it's time for you to do the work. Craft your social posts. Remember, you only need to create the 
copy, do not worry about graphics, do not worry about publishing anything. Do not worry about any ads 
right now. This week, it's all about creating the copy. So that's it for this week's content, it's time to go 
and do the work. There is a lot of writing to do, enjoy it! Craft out your content in your most 
comfortable place. For me, my favourite writing time is first thing in the morning when my brain is 
super creative with a lovely cup of coffee, before things get busy in my business, before I'm doing the 
more reactive things.  

Be mindful of when you choose, because if you're in a really happy place when you're writing, you're 
going to have so much more fun, and your energy will ooze from your emails.  

Enjoy this process, make your life easy. The more you do now, the easier your launch will be. So 
#DoTheWork, see you in the next module.
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