
Craft Your Launch Copy 

You're here in Copy Week and this week is all about creating the main copy you're going to need for 
your emails and also for your social posts. This week is all about removing stress later on down the line 
and focusing on creating high quality content. Because email is still such an amazing tool that you're 
going to use to turn strangers into super fans and ultimately get those people who are joining your 
launch events to become buyers, that's what this is all about. And so if you're leaving all your emails to 
the last minute, you're going to rush them, they're going to be sloppy, they're not going to be well-
written so they won't work, and you're going to be constantly having to juggle between all the things 
during your launch. Whereas if we spend the time now creating high converting emails, then you're 
going to have less stress, better results and more time to focus on the relationship building aspect, when 
you start bringing in all those amazing people into your world. 

Now as always, remember Copy is a muscle. And I'm now seven years, maybe eight years into my 
entrepreneurial journey, and its’ only now that I think I feel like a good copywriter. Copywriting is a 
craft. And so we want to make this super easy for you, but this may not feel intuitive. It may feel 
difficult. You may feel like this is the hardest piece of the whole programme, and I get that, which is why 
we've given you templates, and we're going to teach you the strategy so you can become good 
copywriters. So I want you to get everything ready to go because then when you're in your launch and 
you're serving and you're building relationships, all you need to do is press go in your email marketing 
software, and it's really going to be that easy. 
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You're also going to take what you create in terms of your email, we're going to turn into social posts. So 
this is a really important week. Now, if you've missed anything so far we're going to stop, go back 
through, because the content you're going to be creating for your launch is now going to go into your 
emails, so there's no point trying to skip ahead. Do the work in the order that we say and then come 
back to this later on down the line. And now we are going to give you what are our core emails. We have 
spent a huge amount of time crafting these emails ready for you to use. But what I will say is you also 
want to leave some time for spontaneity.
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A great example of this, in 2020, with the global pandemic, I found I had to create content in a slightly 
different way. We had to speak more to the things that were really topical to the challenges, and the 
frustration, and the fears that my market had at that specific time. So although we're going to create 
this kind of core content in terms of your emails, you also want to leave some room for spontaneity. So 
the emails I'm going to have you create this week, are the core ones, are the main ones that you're going 
to need, but you will want to create some of your own and do leave that room for spontaneity because it 
makes all the difference. 

The most important thing about using these templates is to make them your own. I don't want you 
being a cookie cutter version of me. I want you to speak in your voice, in your tone, saying those words 
that you would say. Because the more your emails feel like you, the better they're going to perform. 
And if you've been writing emails a certain way until this point, and then you just basically copy and 
paste what I've done, they're going to sound disjointed and people will start to feel like something is off. 
And, your audience will pick up on those very very subtle changes in your tone and language that you 
wouldn't usually use. 

So spend the time to learn the strategy that we're going to teach you. These are not just templates. 
We're teaching you the strategic parts of email copywriting. So you can become good marketers and 
good copywriters. It's not about you just creating a template and copy and pasting what I've done, it's 
about you taking what we have created for you and making it your own. 

My recommendation is to actually block out a significant amount of time to work on this. Maybe start 
with a day, and it's going to be your email day. So have your desk in a beautiful space, get your coffee 
ready. Get yourself prepped for a day of writing, and block out that whole time, because once you start 
doing one then during the rest of them is really, really easy. So I want you to block out that time to get 
this job done, and it's going to be far more efficient and really productive way to spend your time. 
Remember, one of my top tips when you are writing emails, pretend you're writing a letter to one 
person. And visage that person in your mind. When I was first starting out, I had a picture of a lady 
called Claire stuck on my laptop, just found a Google image. Claire was a coach and I'm wanting to help 
her, and so everything I wrote was about writing a letter to her. 

Now, as time has progressed, I've found that my writing has become more intuitive. I can very easily 
step into the mindset of my audience. But it really helps when you're first starting out to imagine just 
writing to that one person. Because if you connect with one person you're going to connect with 10. If 
you can connect with 10 you're going to connect with 100, and so on and so on. But it all starts from 
speaking to that one person. If you just sit there and create the space for you to be to create it, but also 
to step into the mindset of that person at that specific moment in time, you're going to write copy from 
a completely different lens. 

One of the powerful things you can do, go through your dream client workbook, read the empathy map 
again, and really get a deeper understanding of who that person is. Maybe now, you've been connecting 
with that person who we want to become your client on social media. And so, imagine who they are, 
what they need to hear from you.
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Right letters from the heart, and it really will turn to amazing converting copy. So enjoy this week. 
Remember the work you do now will remove so much stress later on down the line. It's so important 
that we do the right things at the right time, in addition to the audience building. I know the first time 
you've done a launch, it will feel like a lot. The next time you come back and launch, and you've got all of 
these materials prepped, which you absolutely can reuse and reuse over and over again. Everything will 
feel so much lighter. So remember the time you're spending now is the biggest investment you can 
make in your future success. This is what's going to create your revenue from launch to launch to 
launch, in many, many years to come. So I know feels like hard work right now. Keep doing the work, 
keep being consistent, keep doing the right things at the right time, and just keep ticking off that list 
that's all I need us to do, okay? Thank you for coming back for another week of amazing training. I'll see 
you in the next lesson.
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