
Week 6 - Assets Creation 

Signpost Schedule 

In this lesson, we're going to create your signpost schedule. So why do we have these? When you're creating an 
online event that has got many moving parts, especially people who've never been through one of your launches 
previously, there can be quite an element of confusion or overwhelm and that's because well, there are lots of moving 
parts. We do have a number of different workshops, we do have the group, we do have the Q&A calls, we do have 
the capture calls, we do have the celebration party, there is so much going on, it's such an amazing experience for 
people to go through but it can feel overwhelming.  

So we created something called the signpost schedule and it's all about signposting people to where they need to go. 
Now, the great thing about this is it's printable, so people will actually print this off, they'll have it on their desk, it's a 
super exciting thing because the event then feels tangible. It feels like it's been really beautifully crafted for the 
people going through and so straight away the perception of your brand is elevated because of the thought that's 
gone into it so people know that when they hang out with you, they have an amazing time, you make everything 
super easy. Well, from a brand perspective, what do you think that does for you and your business when people are 
evaluating whether they want to buy from you and take that next step? You may think that this is a small detail but 
it's an important detail, removes so much friction, it makes it super easy for people to find what they need. It's 
something tangible on their desk, so they're actually more likely to show up, they're not missing things 'cause they've 
got all the links, the timezone differences around here and it just elevates the whole experience. So this is a really 
important part of the process that I'm going to help you to create today. So what are the elements of the signpost 
schedule? The main pieces are actually talking about the key events and on here, you'll see I've actually labelled this 
and you can download this particular version.  

Underneath the video, there's two versions you can look at, one's more simplified and then there's this one and every 
time I create something new, I'm adding new things and trying new things and elevating the design of every single 
launch that we do, so you'll see the difference between our two schedules from our last two launches and just how 
different they look. So there's a link to the online calendar. In this module, I'm going to teach you how to do that we'll 
just pop the link in for now. Each key event, a link to join the group and a note at the bottom on where they can get 
help, it's got our support email and how they can reach out to us on social media as well. So for each key event, we've 
broken it down into these little sections, title of the workshop, of course, the date and the day on the top, a short 
description. It's all about creating curiosity about what's coming up and selling the benefits. We're also going to use a 
redirect link and I'm going to talk you through that process in a minute. Why do we use those? It's all about 
simplification. And also, we're going to use a tool that's going to mean that you will use these links throughout the 
whole of your launch but if you need to send them to somewhere else, if your webinar broke or if you need to send 
them to a new Facebook video for example, then you're always going to use that same link.  
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So I'm going to share with you two amazing tools that we use to create those redirect links. We include the times and 
the popular timezone conversions because we have an international audience so we just want to make it really, really 
easy for people to find what they need. So we're going to use what we call redirects. You can some called forwarding 
links, redirect links, pretty links but they all perform the same function, instead of us using these long links like 
imagine if your signpost schedule had those links on it, it would look really messy and it'd be hard for people to type it 
out. If you look at the domain there, lovetolaunch.com/w1, it's really easy for someone to type that out into their 
phone or into their browser but to type out that link, I can't even read that number on the end, I have this weird like 
number dyslexia that I just can't type out numbers, it's really bizarre. But it's really hard but if we just use this, so 
much easier for people to digest it.  

So there are two tools that you can use for this. The first one is Pretty Links if you use WordPress, is the plugin that 
you will instal. Now don't buy this, you don't need to buy it, you can use the free version. So if you go into your 
plugins section, if you type in Pretty Links, it's going to bring up this, hopefully as the first option, shortlinks by 
Pretty Links. It's a great and easy to use tool, follow their instructions on how to use it but if you don't have 
WordPress, you can use Rebrandly. Rebrandly is a similar kind of tool.  

Now actually, the great thing about this is if you're just starting off with a small launch, it's not going to cost you 
anything to use it, it's only when you start having over, I think it's like over 5000 trackable links or clicks on your 
links that you then start paying and it's such a low price, it's $29 currently, so it's a very low cost tool so you don't 
even need to worry about having this big expensive tool, you don't have to pay for the plugin. This isn't going to cost 
you a huge amount of money and obviously the bigger your launches get, the more expensive your tools will become 
because it's all relative, isn't it? If you've got 50,000 people going through launch, of course, the tools that you're 
going to be using will go up in price but just starting out, most of these things are actually going to be free and 
Rebrandly is free up until 5000 clicks on your links.  

So all of your workshop links, so workshop one, workshop two, workshop three, your celebration party, for now, all of 
those links can just go to an early bird page on your website. So you don't need to create the page yet, all we're doing 
today is creating the schedule. But what I want you to do this is if you click on the link, lovetolaunch.com/hey-
earlybird, if anyone clicks on any of the links on my schedule, so for example, live workshop one, let's go back to that 
one. If they click on lovetolaunch.com/w1 before that page goes live on the day of that live workshop, they're going 
to go to an early bird page and we put some other pieces on that page as well.  

You do not need to create this page right now but it's all about just showing people yes, you've clicked on the link, 
you're in the right place, this link is working but it's not active yet so just come back at the scheduled date and time 
and the content will appear. And for Facebook Lives, again, you do not need to schedule any of your Facebook Lives 
right now, we're just creating the schedule today. Instead of using a big long permalink, you can use 
lovetolaunch.com/c1 for example, we use C for coaching call one, w one, workshop one, workshop two, workshop 
three and then C one and C two for our coaching calls. So you're going to use, most of you will be using Facebook 
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Live for your Q&A calls. So what you're going to end up with is when you create your video, your scheduled video, 
you're going to have this really long link here, it's called a permalink. So instead of using that, you're going to use a 
short link instead. So we schedule Facebook Lives usually 24 to 48 hours in advance, because what happens is, 
Facebook will add this post that you see on the right to your Facebook page and so what you don't want to do is have 
all of these scheduled videos appear on your Facebook page before you've even done your first workshop. So we 
don't usually create these until 24 to 48 hours in advance. So this will be the link that you use to go live, we use a 
piece of software called Ecamm and so when you log in to Ecamm, you can schedule a Facebook Live for example, 
on Tuesday the eighth of May at 7:00 p.m. and this will appear as a post. When you then go live at that specific time, 
your live video will appear in that placeholder where you see the image on the right, that's where the live video will 
appear. When you've then finished, they're going to see a recorded video, so it's the playback video. So the reason I 
love using Facebook permalinks redirected from your Pretty Link is that it's the same link.  

So let me show you how to get the permalink when you've created these, again, you do not have to create these 
videos right now, all we're creating today is a schedule and when you come to then creating your Facebook Lives 
when you're scheduling those out, you know where they need to go, right. So to get the permalink, when you've 
created a video or a post or anything like that, this is a handy thing to know, click on the timestamp, it will open it in 
a new URL and you just copy and paste the URL. So it is super, super easy. So instead of using love to launch dot, 
welovetolaunch/video slash number, you're going to use that instead. So it just makes it super, super easy for people 
to find what they need and it means that you can create your whole schedule in advance with all of those links, you 
can send this out to people two weeks before your launch starts 'cause you can start getting people signed up for it 
and it doesn't matter because you've already sent them the schedule, all the links are there and ready and then when 
you've got your video scheduled, you can swap it out for the permalinks or the video posts, whatever you've created, 
but we don't need to worry about any of that right now, all we're doing is creating the schedule itself. So as I said, if 
you're using this for Facebook Lives, the same permalink so let me show you that permalink again, there you go, the 
URL, the same link is used for the preview that you see on the right, you actually go in live, so it will be the same link 
for the live video and then the recording afterwards.  

So it means that you've only got to change the link on your schedule, you've only got to change it within Pretty Links 
or within Rebrandly, you've only got to change that link once and then it's done for the whole time. So it's all about 
removing the friction for people, it's about making it super easy. But also, when you're then in launch mode, you don't 
have to worry about updating your schedule or sending out new links. If you find that your Facebook video fails and 
you need to create a new Facebook video, all you need to do is log in to either one of those tools and edit the link 
and it will magically redirect all that traffic again. So this is why we use it, making it super easy, making your schedule 
look light, making it seamless when people are going through your launch, instead of you having to send out all these 
different links and potentially missing the links being sent out on email, it's all there on the schedule. So it's time for 
you to create your signpost schedule. Now, there's a couple of ways that you can do this, in fact there's three ways. 
First way number one is to go to Creative Market and find a template you can use maybe with Photoshop or with 
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Word or whatever piece of software is that you use. Maybe you can find one on Canva or if we have availability, we 
do have someone on our team who can do this for you. So if that is available as a service right now, there'll be a Buy 
button underneath, super low cost, takes away all the stress for you, all you need to do is send us your copy and we 
will send you back a beautiful PDF that you can use and it'll be beautifully branded as well. So remember this is all 
about making it dead easy for people to find what they need.  

The great thing about this is once you've created this signpost schedule once, every time you launch, you're just 
going to update it with the dates and the different content and the different times maybe or different branding, 
whatever it is but it's all about making it super, super easy. So although you might feel right now, yes, this is going to 
take you a few hours to create, the amount of friction this removes for the people going through your launch is 
absolutely huge. It is a beautiful, tangible piece of art that sits on their desk, okay, maybe not art but it does look 
fantastic and it really elevates the whole experience, it makes it easier and people are far more likely to show up 
because they've actually got something printable that is on their desk that they see it's this reminder of, "Yes, I signed 
up for this amazing experience, "here's all of the links." You're just making it so so easy for people to digest all of that 
information. So it's time for you now to go and hashtag do the work, create your signpost schedule and I will see you 
in the next lesson.

Copyright © 2021 - Love To Launch® - All rights reserved


